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Basis: Austrians 14 years and older (7,023.

—— Intemet Users in total
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persons)

Development of Internet Use in Austria by Location (1996-2009)
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5,1 mill. pers.
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Optimizing a
Website

Also software solution:
My Screen Recorder
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Optimizing a
Website by
discussing
its usability,
likes and
dislikes etc.




"HE% &

" %0 0 4 % 6

\ Website to be analyzed

Pop up questionnaire

\

N\
A Store answers
Size of sample and duration in data bank
of pop up survey depend on
traffic on respective site. Online-Report

Target group matrix
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On the board can
be shown:

« Graphs
* Videos
* Sound

* Links
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Using a free online
software, a Weblog is
created as a kind of diary.
Up to 30 participants,
recruited from the GfK
address pool, register
daily their experience with
eating a special cereal
which was distributed to
the households before.
Incentive: 10 Euros.
Diary runs two weeks.

Whiteboard":
for multi-media

stimuli

Discussion

Area /

(groupboard.com
US$ 99.-/year)
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http://www.qgfk.at

http://psychologie-gfk.at/en/index.htm

peter.diem@afk.com




